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Won’t be drifting by our windows for a while yet, but it is almost officially Fall in the desert.  And that means it’s almost September…..and time for our Annual Meet and Greet with our AGA Associate Members.   So, like it or not, our season will soon be underway in spite of the heat.  Our tourism industry continues to forge ahead with the same  western spirit we have been defined by for generations in Arizona. 

The AGA is pleased to be welcomed by Elks Lodge #335 – the Jewel Lodge of Arizona.   The Elks are a fraternal order with nearly a million members and a 141-year history.  The Lodge is a network of more than 2000 lodges in communities all over the country.  They are known for their generous charitable foundations, that each year give millions in scholarships, an inspiration to youth, and are a  friend to veterans and many others.  Surprisingly, the Elks organization was founded in New York City on February 16, 1868 under the name "Jolly Corks" by 15 actors, entertainers and others associated with the theater. In ensuing years, membership expanded to other professions.  Lodge #335 has a spacious Conference space featuring vaulted ceilings with lighting. Their meeting space is ideal for seminars of up to 300 guests or their conference room for an intimate group of up to 18 guests.  Each ballroom has its own unique décor with beamed ceilings and window views. The  outdoor patios, south lawn, and pool areas provide the perfect setting for wedding ceremonies, garden receptions, barbecues, and picnics. 

 For some ‘Elk’ fun, paste http://www.elks.org/lodges/home.cfm?LodgeNumber=0335 in your browser and click on their address on their home page: 
AGA Fall Meeting ~ September 12, 2011
When:     Monday, September 12, 2011
Where:   Elks Lodge ~ 14424 N. 32nd Street, Phoenix
Time:     6:00 pm    Meet ‘n Greet with Associate Members
                               General Business Meeting to follow 
          

Please RSVP to Larry Dyb at 480.628.2037
AGA President’s Notes……

WELCOME BACK!!   I hope you are all ready to hear those magic three words -"Are you available?"  I think we are going to have a great year. Our education trips are in the very capable hands of Leslie and Jeanne so you know they will be exciting. In addition, we hope to have some small, short seminar/social meetings on educational topics during the year. So get ready for some adventures.




















Larry Dyb, AGA President 2011-2012
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In case you missed it…..from the Arizona Republic 

Hayden Flour Mill embarks on 2nd life ….. the city's most recognizable architectural feature has been abandoned since it was shut down in 1999.  But now that it's going to be more publicly accessible, here’s a little Mill history so that when you visit the site you'll have some trivia.  In 1866, Charles Trumbull Hayden, while waiting for a raging Salt River to calm itself, climbed atop Tempe Butte to survey the surrounding countryside.  He saw the agricultural potential of land watered by the powerful Salt.  Hayden later recalled thinking, "Probably this is fertile soil if a man could get some water onto it.  This valley could become an agricultural empire."

By 1870, canal excavation was well under way.  Hayden had homesteaded 160 acres south and west of the butte, now known as Hayden Butte.  In 1871, he completed his home and store - La Casa Vieja at what is now Mill Avenue and Rio Salado Parkway.  Hayden knew that in time the newly irrigated farmland would transform once scrub-brush desert into lush fields of grain capable of supporting a milling industry, which he 
would build.  While waiting for his new enterprise to blossom, Hayden embarked on another venture that would provide a new name for his tiny settlement - Hayden's Ferry.  He constructed a wooden ferry and attached it to a cable stretched across the oft-raging river about where the Mill Avenue Bridge is today.

Since all materials for building and equipping a mill had to be shipped in, it was a tedious effort that took Hayden several years to complete.  By May 1874, along with his profitable ferry, Hayden had a three-story adobe mill, 19 by 93 feet in size, which was powered by water from a ditch he built around the south side of the butte.  Soon he was supplying customers from communities as far away as Tucson.  His empire continued to expand with blacksmith, wagon and carpenter shops.

To stay competitive, Hayden continually made improvements to the mill.  When C.T. Hayden died in 1900, his son, Carl, one semester from graduation, returned from Stanford University to assume his father's varied interests.  The mill continued operating until July 10, 1917, when the Arizona Gazette reported a "fire of unknown origin completely destroyed the mill and warehouse of the Tempe Milling Co. at an early hour this morning."  The loss, valued at $40,000, would lead to construction of the distinctive mill that still stands today.
(Dianna Náñez's, June 9, 2011 ~ AzRepublic)
Montelucia Resort and Spa….. has a better outlook under new ownership.  The Montelucia Resort and Spa, still less than 3 years old, has changed hands for the third time.  The buyer is no newcomer to the metro Phoenix luxury-hotel market.  KSL Capital Partners LLC, a Denver-based private-equity firm specializing in travel and leisure enterprises, owned the Arizona Biltmore from 2000 to 2004.  The purchase price: $105 million, including $12.6 million in hotel furnishings, according to an affidavit of property value provided by Ion Data, a real-estate analysis firm.


The transaction marks the end of a turbulent financial history for the resort in Paradise Valley. The resort's previous owner, Eurohypo AG, was the original lender for Crown Realty & Development Inc. but became the resort's owner when the developer defaulted on a $180 million loan.  Until early May, the German bank owned the resort and InterContinental Hotels and Resorts managed the property.  In addition to the new ownership group, KSL's management arm, KSL Resorts, has replaced InterContinental as the property's management company.  But even though the property no longer will be branded as an InterContinental, KSL and InterContinental will continue to collaborate.  The Montelucia will be an InterContinental Alliance Resort, meaning KSL Resorts will still have access to InterContinental's global-reservations system and marketing channels. The Montelucia will also remain part of InterContinental's loyalty-rewards program.


The Montelucia will partner with ClubCorp, a sister company of KSL Resorts that owns or operates a network of more than 150 golf and country clubs, business clubs, sports clubs and alumni clubs.  ClubCorp members will have access to the Montelucia's amenities, such as Joya Spa.


Website: montelucia.com.  Ownership Group: KSL Capital Partners LLC.  Managed by: KSL Resorts.

Other properties KSL manages: Hotel del Coronado (San Diego); Beach Village at the Del (San Diego); La Costa Resort and Spa (Carlsbad, Calif.); Vail Mountain Lodge & Spa (Vail, Colo.)

Desert tortoises ….. have lived in the Sonoran Desert since the Ice Age, yet many of the creatures are now finding themselves homeless due to the bad economy.  Over the past few years, the Phoenix Herpetological Society has been keeping ever larger numbers of desert tortoises, said Wendy Cassidy, tortoise-program coordinator. As more natural desert habitat is lost to development, people find the tortoises and drop them off at the reptile sanctuary in north Scottsdale.  But lately, many people who had kept tortoises in their yards have 
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lost their homes and are moving away or into apartments.  Cassidy said the society is eager to adopt out the creatures, which cannot be released into the wild once they've been in captivity.  May is a good time to begin the adoption process, because the animals have just come out of hibernation and will have plenty of time to adjust to a new habitat before hibernating again in October.


Because the tortoises are protected, and each is implanted with a microchip and registered with the Arizona Game and Fish Department, the adoption process is lengthy, requiring an application and interview.

Potential tortoise-keepers must build a low-walled enclosure with a burrow and provide photographs of it before they are approved.  A lot of people inquire about it and then decide not to adopt when they see what's involved in the process.  Cassidy says, "If you're keeping it in captivity, you have to provide for it or it will die a slow, painful death."


The Phoenix Herpetological Society holds monthly seminars May through September for approved tortoise-keepers.  During that period, it usually adopts out about 10 to 15 desert tortoises a month. The tortoises, which grow to about 15 inches and live up to 100 years, make good, low-maintenance pets.  "They're like little pieces of history - little dinosaurs," Cassidy said.  They make wonderful first pets for children.  Desert tortoises don't like excessive handling but will tolerate being picked up.  The usually solitary tortoises also are curious and will come to the wall when people are nearby.  In fact, their enclosures must be solid block and not chain-link fencing, because if the tortoise can see out, it will dig so aggressively to get out that it can injure itself.


Janey Frost, activities manager at the Fairmont Scottsdale Princess, was part of the resort's "green team" that acquired a desert tortoise, named Monty, and built his habitat as part of the hotel's "Sonoran Trail" a few years ago.  Monty is popular with guests, especially the children who attend the summer "kids' club."  "He's gotten to know our voices," said Frost, who lures Monty out of his burrow with a hibiscus flower. "He sees that red flower and it's like dessert to him.  He'll eat right out of your hand.  He's so gentle."


The Phoenix Herpetological Society is the only sanctioned source to acquire desert tortoises in the Valley. The cost is $70, which covers a microchip, health screening and registration.  For information and the desert-tortoise adoption packet, visit www.phoenixherp.com.

Hotels put chips in linens to curb theft ….. The plush robe in your hotel room now comes with an electronic leash.  To keep linens from checking out with light-fingered guests or by accident during laundering, a small but growing number of hotels are using radio frequency chips to track towels, robes and other inventories.

The radio frequency identification technology (RFID) requires an installed chip that can be read by an electronic reader. Various industries have used it for years to organize product storage and tally shipments.

With cotton prices rising and fewer employees in housekeeping, hotels are using RFID to monitor the whereabouts of bathrobes, bed sheets, duvet covers, bathmats, pool towels and banquet linens.

About 5% to 20% of linens at hotels typically go missing, estimates William Serbin of Linen Tracking Technology. The company, which sells traceable linens, has teamed with Fluensee, an inventory tracking firm, to market RFID tags to hotels.  A towel with a chip is about a dollar more than other towels, he says.

Bendable and washable, the tags can be read by sensors up to 6 feet away.  When towels are removed from a closet, for example, a reader station can register how many, so that the closet can be restocked.  Some tags are sewn into the fabric.  Others are in a rubber case.  (AZ Rep from USA Today)
Revenue source for Arizona wineries in peril …..  The wine-tasting room at Page Springs Cellars and Vineyard bustled with tourists from all over the country on a recent weekday, including Patricia Ramirez and Richard Morales of Irvine, Calif. The pair liked the wine so much that they bought memberships to the winery's club, entitling them to direct wine shipments and discounts when they shop online.  The winery has more than 1,000 members across the country, driving online sales that are a significant source of revenue, according to Paula Woolsey, who manages national sales.  "It's very important  for us to ship our wine across state lines," she said. "It's a very important revenue stream for us."


But Woolsey and representatives of the growing number of small wineries in Arizona fear that a bill pending in Congress could lead them to lose the ability to sell directly to customers beyond - and perhaps even within - the state.  In 2009, Arizona had 44 licensed wineries producing about 66,000 gallons of wine, according to a Northern Arizona University survey.  House Resolution 1161, dubbed the Community Alcohol Regulatory Effectiveness Act and supported by the National Beer Wholesalers Association and the Wine & Spirits Wholesalers of America, would allow states to enact laws that Tom Pitts, president of the Arizona Wine Consortium, said could prevent small producers from selling directly to customers, including in wine-tasting rooms and through wine clubs and online sales.
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The commerce clause of the U.S. Constitution grants the federal government the power to regulate interstate commerce.  But HR 1161, among other provisions, would affirm that states have authority to regulate alcohol and allow them to pass laws discriminating against out-of-state producers if the measures advance "a legitimate local purpose that cannot be adequately served by reasonable nondiscriminatory alternatives."  A similar bill failed last year.  Pitts, Woolsey and others in the wine business, including Peggy Fiandaca, president of the Arizona Wine Growers Association, fear states could abuse such a law to force small wineries to use middlemen. They say that would drive up consumer prices.  "If HR 1161 goes through, you've eliminated one of the biggest revenue streams of small wineries," she said.  Pitts called the legislation, introduced by Jason Chaffetz, R-Utah, an attempt by wholesalers to monopolize the distribution of alcohol.

"There are only about half-a-dozen major wine distributors in the U.S. due to mergers and acquisitions," he said. "They're trying to change the federal law to guarantee that their business model would be effective."

Under Arizona law, any winery, regardless of whether it's based in the state, can sell directly to retailers and consumers if it produces less than 20,000 gallons a year.  (AZ Rep from Cronkite News Service) 

Arizona Center loses 3 tenants ….. Touristy trinkets, art and kitsch are in shrinking supply at the Arizona Center in downtown Phoenix.  The shopping and office complex has lost three businesses that target tourists in the past month but is expected to gain a bakery soon. The latest closures include a clothing store, Jayne's Marketplace, and two tourism shops, Oak Creek and Hassayampa Trading Post.  The closures follow a spate that began last year with the shuttering of Pizzeria Uno Chicago Bar & Grill; the restaurant Hurry 4 Curry; a European clothing store, Da Vinci; a convenience store, Arizona Center Quick Mart; and AZ Wireless & Satellite.  There are some sparks of life in the sluggish market, though. The center is welcoming at least one new tenant. Downtown Phoenix Partnership officials have said a franchise bakery and restaurant, Corner Bakery Cafe, is coming in September. 

More changes in tenants are expected over the next several months because the shopping and office center changed hands this year.  An East Coast real-estate trust, CommonWealth REIT, bought the center in the spring for $136.5 million from General Growth Properties Inc.  In its younger years, the Arizona Center was touted by city officials as an economic driver for downtown, featuring nightclubs, restaurants, bars and stores. The complex has languished with frequent tenant turnover that began within years of its opening in 1990.


Corner Bakery Cafe is expected to open in the former Fat Tuesday spot on the northwestern corner, near the AMC Arizona Center 24 theater.  It will be a fast-casual restaurant serving breakfast, lunch and dinner, and it will likely draw downtown workers and visitors from the Phoenix Convention Center.  Corner Bakery Cafe operates about 119 locations nationwide.  Some residents and downtown groups have called the Arizona Center a failure because it has not fulfilled its promise to rejuvenate downtown and add nightlife. The bars and comedy club that kept the center lively in the 1990s are long gone.  Owners of the remaining shops and restaurants hope the complex will come out of its slump.

CommonWealth is developing a long-term plan for the complex, said Timothy A. Bonang, CommonWealth's vice president of investor relations.  But the company won't say what that plan entails.  "It is unfortunate that we have recently lost some retail tenants, but we remain focused on our mission of creating a dynamic and successful retail center for customers, our tenants and our shareholders," Bonang said in a written statement. "Nothing has changed from when we made the decision to purchase the property, as we see great promise for the Arizona Center as a whole and the retail component in particular."  CommonWealth is a publicly traded company.  Its net income from January to June was around $66.6 million.

Airport News…….
Plans to expedite light-rail extension ….. Phoenix Sky Harbor International Airport officials are planning to speed up by six years construction of a section of light rail that will stretch from Terminal 4 to Terminal 3 with a moving walkway to Terminal 2.  The City Council gave approval to let officials work out contracts that will lead to the extension of the current phase under construction from 44th and Washington streets to Terminal 4.

Mayor Phil Gordon, who has assisted with applications for federal funds for the $1.5 billion rail system, said the airport has seen an increase in revenue that's enabling it to sooner build the extension between Terminals 3 and 4.  The current 1.5-mile phase of construction with the new extension will cost about $880 million.  The airport has yet to arrange for funding for the remaining phase of rail, 3.2 miles from Terminal 3 to the Rental Car Center, which could cost around $615 million.  Gordon said the new extension will ensure passengers have rail access to and from all terminals.
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Incumbent gets Sky Harbor food contract ….. The current concessionaire at Phoenix Sky Harbor International Airport, Host International, has been awarded a 10-year food-and-beverage contract for half the spaces at Terminal 4, worth at least $40 million to $45 million in gross sales per year.  After weeks of hearing complaints of unfairness in the bidding process from Host rival SSP America, the Phoenix City Council voted overwhelmingly in favor of awarding the contract to the incumbent earlier this summer.  Bidders were required to submit pitches that included ideas for filling most of the spaces with local restaurants, cafes and bars.  Host has agreements to bring in such local favorites as Barrio Cafe, Chelsea's Kitchen, LGO Pizzeria and Cowboy Ciao.  Bidding on the concessions contract began in late October, 2010.  An evaluation panel appointed by the city Aviation Department reviewed the bids over the fall and winter and held interviews with bidders in April.

When informed that it had not won the panel's recommendation, SSP launched a protest in late April that included accusations of poor transparency by the Aviation Department.  The evaluation panel said in a consensus document that one of the key areas of concern it had with SSP's pitch was that its general manager for the concessions contract, Bruce Mosby, a former Phoenix Aviation Advisory Board member, lacked experience in airport concessions.  Most council members said they could find no sign of fraud or wrongdoing by the Aviation Department or the panel.  But some members have said they are interested in examining the bidding process to determine whether any changes are needed to ensure the process is transparent.

Bids on the terminal's second 10-year contract were accepted until the end of August.

News from the Arizona Office of Tourism (AZOT)……

U.S. News & World Report ….. The Grand Canyon National Park has been named as a “Best Affordable Family Vacations” and a “Best Family Vacations” in the USA in U.S. News & World Report's first-ever Best Vacations rankings.  U.S. News created the Best Vacations rankings to compare the most popular travel spots against one another for the benefit of prospective travelers.  The U.S. News Best Vacations rankings identify the best vacations based on an unbiased methodology.  Two factors are combined to determine how each destination ranks. First is how strongly a collection of published travel writers recommend the destination.  Second is how strongly U.S. News Travel website users (consumers) recommend the destination.   In total, 49 U.S. and 35 European destinations have been analyzed, but only a select few are identified as the best (our Best Vacations award winners).  The winners, including the Grand Canyon National Park, are destinations with a record of outstanding traveler satisfaction.  “Each destination is unique and worth visiting,” said Chad Smolinski, Vice President of Rankings and Reviews at U.S. News & World Report. “These rankings help vacation planners find the best vacation spots for whatever type of vacation they have in mind." For the full list of vacation rankings visit http://travel.usnews.com/. 

12 Arizona Resorts Make Conde Nast List ….. Readers of Conde Nast Traveler voted on the top 100 spa resorts on the U.S. mainland, and 12 came from Arizona.  Sanctuary on Camelback Mountain in Paradise Valley weighed in at number 28. Spa Director Robert Vance said in a news release the spa’s breadth of services and team members set them apart.  Also making the list:  9. Enchantment Resort, Sedona;  28. Sanctuary Camelback Mountain, Paradise Valley;  33. JW Marriott Starr Pass Resort & Spa, Tucson;  T-42. Camelback Inn, Scottsdale; T-42. Royal Palms Resort and Spa, Phoenix;   48. Los Abrigados Resort & Spa, Sedona;  63. Golden Door Spa at The Boulders, Scottsdale;  72. Canyon Ranch, Tucson;  72. Fairmont Scottsdale;  75. JW Marriot Desert Ridge Resort & Spa, Phoenix;  90. Miraval, Tucson;  94. Loews Ventana Canyon, Tucson.  (Phoenix Business Journal, May 31)

Arizona Centennial Commission Breaks Ground for Centennial Way ….. The city of Phoenix, in partnership with the Arizona Department of Transportation and the Arizona Centennial Commission, broke ground on a project that will become the new Centennial Way, a highly-anticipated $7.1 million project to transform Washington Street between Central and 19th avenues, with major improvements to be focused upon the area between 7th and 16th avenues.  The bulk of the project is slated for completion in December, with final landscape elements installed by Arizona’s Centennial on February 14, 2012.


The streetscape project is primarily funded by a federal transportation enhancement grant, with the remainder provided by the city of Phoenix.  The improvements will deliver a facelift to a streetscape that acts as an unofficial gateway to the Arizona State Capitol complex.  It will complement shade and design initiatives already underway by the city of Phoenix, and is designed to greet the millions of visitors to Wesley Bolin Plaza, the Capitol Museum and other historic landmarks, monuments and architecture throughout the Capitol Mall 
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area.  Once complete, the revived arterial leading to Arizona’s seat of government will become a point of historical significance itself.  All of this, and just in time for a unique moment in state history: Arizona’s 100th Statehood Day. For more information, visit http://centennialwayaz.com/.
State’s Wine Industry …..  According to a survey commissioned by the Arizona Office of Tourism (AOT), Arizona’s emerging wine industry contributes an estimated $38 million dollars into the state’s economy.  What’s more, the developing industry has become a substantial tourism attraction for Arizona’s rural communities, significantly impacting local economies.  Currently, there are more than 45 licensed wineries within the state of Arizona, with 10 licensed tasting rooms. More than 650 acres of vines are located throughout the Grand Canyon State, which produce 66,000 gallons and 21,000 cases of both red and white wine per year. 

Wineries in Arizona are located in two distinct areas in the southeast and north-central parts of the state.  The southeast wineries, the oldest and most established, are located in the Santa Cruz County communities of Sonoita and Elgin, and in Cochise Country near Dragoon and Willcox.  The northern wineries are a newer phenomenon, developing over the last decade in the Verde Valley of Yavapai County, where wineries are concentrated in the communities of Page Springs, Cottonwood and Jerome.


The report, Arizona’s Wine Tourism Industry Survey, was conducted by Northern Arizona University’s, Arizona Hospitality Research & Resource Center. The goal was to gather market research on Arizona’s developing wine industry, including visitor demographics, travel patterns, satisfaction perceptions of the Arizona wine experience and spending patterns.  Additionally, the survey calculated the economic impact of the industry to the state’s economy.  The survey collected more than 500 surveys from the state’s three wine growing regions in Santa Cruz, Cochise and Yavapai Counties, over a four-month period from February through May 2011. 

“The Arizona wine industry has achieved such extraordinary successes with products that complement our state’s diversity and vibrancy,” said Sherry Henry, AOT’s director.  “From this survey, we learned just how important this industry is to our tourism industry, as well as to the state’s economic vitality.”  

Key findings from the survey include:  Wine visitors have a higher annual income ($88, 149) than Arizona visitors on average ($76,000);  60% of visitors are from in-state on day trips and are mostly from Maricopa (55%) and Pima (33%) counties, 40% are from out-of-state;  83% said the experience was “better than expected” and are highly satisfied with the Arizona wine experience.  Among the top reasons to visit Arizona’s wine country: visitors want to enjoy tasting wine, socializing with friends and experience the beauty of rural Arizona, and 70% make purchases at the winery they visit, spending an average on $70 on three bottles.  The industry generates $6 million in state and local taxes, as well as generates  more than 400 jobs


The Information gained from the survey will assist the statewide wineries, vineyards, tasting rooms and local tourism communities in the wine regions with targeted marketing efforts, product development and advocacy for a budding industry that is critical to the health of these rural regional communities.  “People have been attracted to Arizona because of the outdoor adventures, rich history and amazing scenery,” said Tom Pitts, president of the Verde Valley Wine Consortium.  “Now they are attracted to our wine industry.  This industry has really become a major economic contributor to not only the Verde Valley area but other areas as well and brings in new money into these rural areas.”

To review the complete Arizona Wine Tourism Industry Survey, visit the Research section of www.azot.gov.   
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Celebrating the Arizona Experience



Arizona Best Fest events ….. throughout the state, begin in Prescott, and  will encompass the largest event footprint in the city’s history.  Pavilions and villages will include great displays and hands-on activities for everyone! Other features include the Family Fun Zone, the Salute program, the ‘best of Arizona’ food & beverages, plus local and national entertainment. 

A special ceremony to open the festival will be the official unveiling of the USPS Commemorative Arizona Centennial Stamp.  Dignitaries attending include Governor Brewer, Prescott Mayor Kuykendall, USPS representatives and the Arizona artist who designed the stamp.  Dates are September 16-18th.

The Arizona Best Fest Series (additional events to be held in Tucson and Phoenix), is driven by Arizona history, cultures, industries, natural resources, military action and innovations, leads the march to Arizona’s 100 Years celebration.  For more information on the Prescott Centennial event visit http://www.az100years.org/arizona-best-fest-in-prescott/best-fest-schedule/.
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Travel Industry Accounts …. for More Than 1 in 10 Jobs Created in 2011.  “The Labor Department reports the economy added a modest 117,000 jobs in July, while the unemployment rate remained essentially unchanged at 9.1 percent.  Employment gains were rather lackluster across most industries.  Posting a slowdown from the 30,000 jobs created in June, the travel industry added 9,200 jobs in July.  However, through the first seven months of 2011, travel industry employment has expanded by 106,000 to a level of 7.5 million workers, accounting for 11.4 percent of the total jobs created so far this year.

“Still, the fact that close to 14 million Americans remain unemployed shows that the recovery needs to pick up steam. As we have already seen this year, the travel industry is one of the most efficient job engines in the U.S. economy, creating twice as many jobs as the rest of the private sector for any given increase in output. And a healthy travel industry is poised to help the very people who are currently out of work.

The U.S. Travel Association is the national, non-profit organization representing all components of the travel industry that generates $1.8 trillion in economic output and supports 14.1 million jobs.  U.S. Travel's mission is to increase travel to and within the United States. For more information, visit www.usta.org.  (Travel Industry Wire, August 8)

Scottsdale Updates....

The Venue of Scottsdale ….. planned a $1 million-plus expansion of its complex, starting with the reintroduction of a retractable roof in July. The expansion into an adjacent two-story retail space, with new outdoor patios and the addition of a rooftop patio will increase the size of the facility to 34,282 square feet on about 1 acre.  The expansion should be completed in the first quarter of next year.  The facility originally had a retractable roof when it opened as the Cajun House in 1996.  The roof was permanently closed shortly after, said Kevin Basso, the Venue's director of marketing.  “Having that retractable roof will allow us to have an indoor and outdoor event at the same time, kind of like Chase Field had when they first opened their roof. We have a lot of party planners super excited to be able to do a lot more with that type of event."


The overall expansion is mostly on the inside of the facility and on the roof, said Tom James, vice president of operations/general manager.  The facility is being stripped of all "bayou-themed" interiors in favor 
of "high-end touches" like marble and granite, he said.  "With regard to real noticeable construction from the exterior, we're probably thinking that's sometime in the October timeframe where driving by you'll really see from the outside that something's progressing at a pretty fast clip," he said.  The first and second floors of the addition will accommodate about 84 seats each, while the rooftop patio will accommodate about 250 seats, James said.  Upon completion, the Venue will be able to accommodate 1,700-1,800 people, he said.

"The expansion . . . provides us with a chance to host larger groups, and there are hotel properties and local corporations that need that kind of space," he said.  The first floor of the addition will feature a lounge open to the public.  Currently, the Venue is only open for private events and concerts.

Scottsdale Air Center …..  is now a gateway to Washington National Airport.  Corporate aircraft and charter flights can now depart from Scottsdale and fly directly into Ronald Reagan Washington National Airport. This is due to a new federal access standard earned by Scottsdale AirCenter, a fixed base operator at Scottsdale Airport.  Fixed base operators are private companies that support general aviation activities such as charter flights, fueling and aircraft maintenance and storage.  A security program allows certain pre-cleared general aviation operations to fly into Reagan National, a more convenient option than other airports that serve the area. Scottsdale Airport is now the only program approved general aviation access point in Arizona.  Learn more at http://www.scottsdaleaz.gov.

Scottsdale allows international flights ….. to land at city airport.  Scottsdale has announced the kickoff of a new program that allows international flights from anywhere in the world to fly directly into Scottsdale Airport as its first U.S. destination.  The new program, called U.S.-VISIT through the Department of Homeland Security, lifts about a decade of restrictions that allowed foreign flights from only Canada and Mexico.  Aviation director Gary Mascaro said by eliminating the hassle of larger ports of entry, such as Phoenix Sky Harbor International Airport, the city is banking on foreign travelers coming to Scottsdale for extended stays.


The idea is to bring in more cash to the city and especially its tourism industries.  "We're giving it a year to assess how the program is doing," said Mascaro, who has requested that U.S. Customs notify the airport of its first international traveler to use the service.  The airport's only added cost was roughly $12,000, mostly to renovate larger office space to accommodate the program's biometric technology, which collects digital fingerprints and photographs to monitor entry and exit of non-citizens.  The money came from the user-
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funded Aviation Enterprise Fund.


The service operates during business hours Thursday through Monday and is available by appointment at any other time for an additional $225 user fee.  In other airport business, Scottsdale is experiencing its longest stint without an airport restaurant since 1981.  Taylor's was the last airport eatery, closing in 2009 after three years at the 3,319-square-foot space in the terminal lobby.  It followed three predecessors - Left Seat, D'Atri's and Blue Fig.  The airport ditched its logo depicting an eagle statue that was once a Scottsdale Airpark landmark in favor of a more modern look.  In-house designers were used to keep costs in check, and City Manager David Reichert made the final selection.
Recent closings in downtown Scottsdale …..
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 Charles Parkhurst Rare Books and Autographs, formerly at 7079 E. Fifth Ave., is now operating as an online-only business at www.parkhurstrarebooks.com.
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The Napoleon, a high-end cigar bar above The Herb Box at SouthBridge, recently closed due to financial issues. It may reopen if additional funding is obtained.
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Sunshine Moon Peking Pub, 4175 N. Goldwater Blvd., just south of Fifth Avenue, recently closed because of an issue with the property owners.
Education ………
ALES on RAILS - Arizona Oktoberfest …… Get ready to hit the road again for the AGA fall education tour on Saturday, October 29!  The itinerary:  Historic Rock Springs Cafe for a pancake (or pie) breakfast, and the Verde Canyon Railroad - Ales on Rails celebration.  We’ll arrive for the festivities, including the music, food, and fun before boarding the train.  Highlight:  sampling some of Arizona's micro-brews!  Our departure place and time to be determined.  Cost $ 75 per person.  Contact Leslie Ullstrup to sign up: lullstrup@ cox.net.
Are you thinking ….. about taking AGA Certified Guide test?  Contact the Certification chair, Betsy Todd for more information:  betsy_todd@q.com or call her at 602.943.2900.  

Arizona ~ 1920s

Arizona business trends ….. Now open for business: Shamrock Foods Co., J.J. Newberry Co., Saba's Western Wear, Del Webb Corp., the Arizona Biltmore resort, Wigwam hotel, Hotel San Carlos, Jokake Inn, Luhrs Tower building, Tanner Southwest Inc. (construction); Grimshaw Funeral Homes, Montgomery Ward, Pay'n Takit, Phoenix Union Station and predecessors to Western Savings and Loan, Brown & Brown Chevrolet, Hotel Westward Ho, Phoenix Sky Harbor International Airport and KTAR and KOY - and no saloons, because of Prohibition.

The decade began with a recession caused by a sharp drop in cotton prices. The auto age arrived, bringing dealerships, buses, filling stations and drive-in businesses.  Commercial air flights began in 1929.   Arizonans prohibited from buying liquor in the state drove to Mexico.

News of the day ….. Economic drivers: Purchases of cars and trucks more than tripled in Arizona over the decade to about 123,000, according to Arizona's Heritage, by Jay Wagoner.  


Prevailing prices ….. Hamburger steak, 11 cents a pound; women's "flapper pump" shoes, $5 a pair; men's gabardine suits, $40 (on sale at Boston Store for $25); used 1920 
Ford Touring car, $240 - from various ads in The Arizona Republican, May 1922.

Grand ideas …..  With the state's tourism industry picking up, the state launched an 
advertising-free Arizona Highways magazine in 1925 that would become known for its 
color photography.

Quote ….. An Arizona Republican article on the latest high-tech invention - a Chevrolet Motor Radio car - said, "With a car equipped in this fashion, it is possible for a family to drive anywhere within 100 miles or so of a broadcast station and picnic while the radio in their car amuses or instructs them with music, sermons or wireless telegraphy."










~ Arizona Republic, 2011 ~
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Top 5 Arizona Employers:

Walmart Stores Inc.

· Industry: Discount retail

· Headquarters: Bentonville, Ark.

· 30,000 Arizona employees

· Change from 2010 -292 employees, or -0.01%

Banner Health

· Industry: Health care

· Headquarters: Phoenix

· 28,353 Arizona employees

· Change from 2010: +295 employees, or 2%

Wells Fargo & Co.

· Industry: Banking/finance

· Headquarters: San Francisco

· 14,000 Arizona employees

· Change from 2010: zero

Bank of America Corp.

· Industry: Banking/finance

· Headquarters: Charlotte, N.C.

· 13,000 Arizona employees

· Change from 2010: 2,000 employees, or 18%

McDonald's Corp.

· Industry: fast food restaurants

· Headquarters: Oakbrook, Ill.

· 12,770 Arizona Employees

· Change from 2010: 955 employees, or 8%
GET OUTSIDE !!

Yeah, you don’t need a reminder that it’s still (really) hot,  but Arizona has several mountains over 10,000 feet…….so find one and enjoy the cooler altitude!!
Three of Arizona’s National Forests (Apache-Sitgreaves, Coconino, Coronado, Kaibab, Prescott, and Tonto National Forests) have peaks over 10,000 feet. 

Coconino National Forest (Flagstaff):  7 peaks over 10,000 feet.

Humphreys Peak – 12,633;  Agassiz Peak – 12,356; Fremont Peak – 11,969; Rees Peak – 11,474;  Doyle  Peak – 11,460;  Kendrick Peak – 10,418;  Schultz Peak – 10,083.

Apache-Sitgreaves National Forest (White Mountains):  16 peaks over 10,000 feet.

Coronado National Forest (Bisbee-Tombstone area):  5 peaks over 10,000 feet.
This is a fascinating website for more details:   http://www.peakbagger.com/list.aspx?lid=21370
The Arizona Coach Talker
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Guess Who ??
She climbed to the top of Four Peaks (the highest peak), and has rafted the Colorado River in the Grand Canyon twice.  Who is it? Come to the meeting to find out!!
Websites to visit ….

More about Arizona’s desert tortoises.  http://www.azgfd.gov/turtle
For more information about the Arizona Wine Industry, visit www.arizonawine.org or visit www.verdevalleywineconsortium.com 

More information on  Arizona Centennial events, visit www.az100years.org
~  LET THE SEASON BEGIN  ~ 

DON’T MISS OUR FALL MEET AND GREET ! !  
